Table 2. Statistical significance of differences in cruise tourism perceptions regarding the respondents' socio-demographic characteristics

	Perceived impacts
	Age
	Sex
	Residence
	Work place
	Education
	Revenues

	Positive impacts aggregated
	,462
	,000*
	,563
	,013
	,880
	,564

	P:1
	,381
	,052
	,095
	,308
	,219
	,802

	P:2
	,822
	,007
	,697
	,042
	,993
	,750

	P:3
	,281
	,000
	,853
	,004
	,554
	,498

	P:4
	,798
	,002
	,526
	,019
	,982
	,506

	P:5
	,617
	,000
	,818
	,004
	,460
	,594

	Negative impacts aggregated
	,367
	,400
	,083
	,266
	,751
	,996

	N:1
	,473
	,550
	,076
	,149
	,447
	,215

	N:2
	,406
	,075
	,340
	,160
	,581
	,519

	N:3
	,743
	,852
	,126
	,233
	,256
	,517

	N:4
	,270
	,005
	,937
	,045
	,777
	,209

	N:5
	,757
	,404
	,107
	,204
	,771
	,763

	N:6
	,219
	,659
	,109
	,122
	,605
	,133

	N:7
	,002
	,024
	,610
	,163
	,700
	,233

	All impacts aggregated
	,382
	,003
	,196
	,086
	,690
	,880
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